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Definition and open questions:

•What is Public Relation for Water?

•Are we advertising or promoting the use of water?

•Can we create a brand „Wiener Hochquellenwasser“?

•Is our communication a political issue?

•How much do people care about water service? 



Our levels of Communication:

Public relation, customer relation, media relation, 
information by request

Public Relation for „Vienna Water“

Information about the water supply system

Customer Relation of Vienna Water Company

Solving problems and delivering a service



Our tools for Communication:

Quality Management System (ISO)

Media Campaigns & Activities
(company level, city level)

Customer Service of Vienna Water Company

Promotion activities for water

Education activities water classroom, museum

Training of staff (internal & external)



…some interesting examples

temporary fountain filmfestival megaboards



…some interesting examples



media cooperation

…some interesting examples



Water museum

Water Classroom

Water playground

…some interesting examples



Conclusion:

Public Relation needs competence and trust.

Communication has to be relieable!

The brand „Wiener Hochquellwasser“
is created by the public

Awarenss for water is created by
The supply company



Many thanks for your attention




